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University & Programme
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Curriculum
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Business Ethics

Business Communication
Accounting for Business Decision
Business Analytics
Organizational Leadership
Operations Management
Strategic Marketing Management
Managerial Economics

China Global Economy

Strategic Management
Corporate Finance

Capstone Project

SR

Entrepreneurship and Family Business
Entrepreneurship

Manage Black Swan

Learning Organization and Organizational Change
Business Model Design and Innovation
Entrepreneurial Enterprise Governance

Finance
Investments

Risk Management
Business Valuation

Analytics and Innovation in Supply Chain and Finance

Chinese Capital Market and Securities Analysis

Sci - Tech Innovation
Knowledge and Innovation Management
Digital Innovation: from Practices to Methodologies

Digital Technology and Transformation for Competitiveness

Data-Driven Strategic Decision Making

Emerging Technology Innovation Management
From Machine Learning to Large Language Models:
Where Technology Meets Business Innovation

Glocal Management

Supply Chain Management & Logistics

Strategic Human Resources Management
Multinational Enterprises Strategy

Digital Transformation and Management Strategy in
a Cross-Cultural Context

China and the New World Order

Corporate Strategy

Marketing

Big Data Consumer Analytics

Branding and Communications

Digital Marketing Strategy

Marketing Research and its Business Applications
Consumer Behavior
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Norway

Finland
Sweden
Canada
U.K
Denmark
The Netherlands
Germany
France Austria
i Switzerland
United States Spain
ASIA K
orea
! = Japan
_ist of Collaborative
Uni iti
France
N
;Eyl‘zzﬁg&*ﬁﬁ{’ﬁ B?E& HEC Paris School of Business
ESSEC Business School
Grenoble Ecole de Management
EDHEC Business School
ESCP Business School
AMERICA
Singapore
Spain I I ASIA
United States ESADE Business School
The Wharton School of the University of Pennsylvania IE Business School Italy (&
Emory University LUISS Business School
Washington University in St. Louis Olin School of Business - Bocconi University Singapore
UCLA Anderspn Sphool of Managementv r— National University of Singapore
Neyv Yo.rk Umversﬁy Stern School of Bgsmess N . Germany Nanyang Technological University
Umversﬂy of San D|ego, School of Business Administration Munich Business School I Singapore Management University
Vanderbilt University University of Cologne
. N ) Yy g The Netherlands
The George Washington University School of Business EBS Business School Rotterdam School of Management, Erasmus University 7\
UC Davis Graduate School of Management University of Muenster, School of Business and Economics Tilburg University \\.a'," Australia
WHU - Otto Beisheim School of Management Maastricht University School of Business and Economics Korea

1+l

Canada

Smith School of Business, Queen's University

McGill University

Rotman School of Management, University of Toronto
Schulich School of Business, York University

EUROPE

NN\ LA

L Z1 DN

U.K.

London Business School

London School of Economics and Political Science
Imperial College Business School

Alliance Manchester Business School

Sweden

Stockholm School of Economics

Stockholm University, Stockholm Business School
Umea School of Business and Economics

Norway
Bl Norwegian Business School

.|_

Finland
Aalto University School of Business
Norwegian School of Economics

Austria
The Vienna University of Economics and Business
Administration, WU

Denmark
Copenhagen Business School

Switzerland
The University of Zurich
The University of St.Gallen

Korea University Business School

Japan
Keio University

—
i

Israel

Coller School of Management, Tel Aviv University

OCEANIA

S L=
s, .
L
Australia
The University of Queensland



Faculty
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Prof. Hong ZOU

IMBA Programme Director
Professor
PhD in Finance, University of Wales (UK)

Teaching: Capstone Project and
Corporate Finance (Required Course)

Prof. David BISHOP
Associate Director, HKU Jockey

Club Enterprise Sustainability Global
Research Institute

BBA (Law) & LLB Programme Director
Associate Professor of Teaching

J.D., The Georgetown University Law
Center

Teaching: Business Ethics
(Required Course)

Prof. David S. LEE

BFin (AMPB) Deputy Programme Director
And Admissions Tutor

Associate Professor of Teaching

J.D., UCLA School of Law

Teaching: Business Ethics
(Required Course)

Prof. Derrald STICE

BBA (Acc&Fin)/BBA (ADA) Deputy
Programme Director and
Admissions Tutor

MBA Programme Director
Associate Professor

PhD in Business Administration
(Accounting), University of North
Carolina at Chapel Hill

Teaching: Accounting for
Business Decisions (Required Course)

Prof. Xu LI

Associate Director, Asia Case Research
Centre

HKU EMBA Programme Director
Associate Professor

PhD, Massachusetts Institute of
Technology (U.S.A)

Teaching: Business Valuation
(Elective Course)

Prof. Heiwai TANG

Associate Vice-President (Global)
Associate Dean (External Relations)
Victor and William Fung Professor in
Economics

Director, Asia Global Institute

PhD: MIT

Teaching:China and the New World
Order (Elective Course)

Prof. Wen ZHOU

Associate Director, Asia Case
Research Centre

Associate Professor

PhD in Economics, Duke University

Teaching: Managerial Economics
(Required Course)

Prof. Pingyang GAO

Associate Dean (Taught Postgraduate)
Zhang Yonghong Professor in Accounting
Ph.D., Yale University

Teaching: Manage Black Swan
(Elective Course)

Dr. Grace XIE

EMBA Programme Director (Operations)
Principal Lecturer
PhD, University of Maryland

Teaching: Business Communications
(Required Course)

Prof. Tuan Quang PHAN
Associate Director, Asia Case

Research Centre

Associate Professor

DBA, Marketing, Harvard Business School

Teaching: Big Data Consumer Analytics
(Elective Course)

Prof. Rujing MENG

Associate Director, Asia Case
Research Centre

MFin Programme Director
Associate Professor of Teaching
PhD., Fugua School of Business,
Duke University

Teaching: Investments
(Elective Course)

Prof. Zhixi WAN

Area Head of Innovation and
Information Management
Professor

Ph.D. in Business Administration

Teaching: Business Analytics
(Required Course)

Data-Driven Strategic Decision
Making (Elective Course)
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This unique collaboration between The University of Hong
Kong and Fudan University has been a transformative
experience, pushing us beyond academic boundaries,
fostering a global perspective, and testing the limits of
our caffeine intake.

The IMBA provided us with invaluable experiences.
From case studies to mathematical calculations, we
were constantly challenged to apply our knowledge in
dynamic settings. Navigating the complexities of different
courses demanded critical thinking, teamwaork, and a
healthy dose of humor. But through it all, we emerged
stronger and more capable.

We were privileged to learn from renowned faculty from
both HKU and Fudan, each bringing unique insights. | am
confident that our graduating class will make significant
contributions to the global business community.
Equipped with a global mindset and cross-cultural
communication skills, we are ready to navigate through
the complexities of the global economy.
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Education Background
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